Sheraton Senggigi Beach Resort to Celebrate Easter by Conducting
a Fun Family Easter Brunch

Lombok, Indonesia, 12 March 2018 - On Sunday, 1 April 2018, Sheraton Senggigi Beach Resort
delivers an enchanting line-up of Easter festivities to delight guests.

Sheraton Senggigi Beach Resort is bursting with an Easter Brunch at Kebun Anggrek Restaurant
from 07:00 AM to 02:00 PM where an array of classic Easter treats as well as delicacies are served
exclusively by the Chef. Priced only at IDR 150.000++/person (Kids eat free*), guests may fill up on
first class delicacies and exquisitely arranged platters in a warm and intimate resort-style dining.

To spread the Easter joy even further, our team will be hosting three kinds of games: Eggs Hunting,
Eggs Crafting, and Best Costume Competition. The little travelers are all invited to join the games
and have the chance to win some prizes. Not to mention, everybody will surely have a great time by
the presence of Hello Kitty and “Red” the Angry Bird.

For more information and reservations, please call +62 370 693 333 or email to
sales.senggigi@sheraton.com.

*Terms & conditions:
e Kids eat free valid for kids below 12 and maximum 2 people of each reservation.

e The prices are subject to Government tax and service charge of 21%.
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About Sheraton Hotels and Resorts
Sheraton Hotels & Resorts, the largest and most global brand of Starwood
Hotels & Resorts Worldwide, Inc., makes it easy for guests to explore, relax
and enjoy the possibilities of travel through smart solutions and effortless
experiences at more than 440 hotels in more than 72 countries around the
world. The brand is currently in the midst of implementing Sheraton 2020, a
10-point plan designed to make Sheraton the global hotel brand of choice,
Shel‘aton‘“' everywhere. Sheraton recently launched “Where Actions Speak Louder,” a
multi-channel, multi-million-dollar advertising campaign that highlights the
brand’s ongoing enhancements to its guest experience, including new
products and partnerships, and a renewed focus on service. With work well
underway, the brand has already rolled out a variety of initiatives under
Sheraton 2020, including Paired, a new imaginative lobby bar menu; the
richest SPG promotion in the brand’s history; and Sheraton Grand, a new
premier tier that recognizes exceptional Sheraton hotels and resorts. To
learn more, visit www.sheraton.com. Stay connected to Sheraton:
@sheratonhotels on Twitter and Instagram and facebook.com/Sheraton.
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About Marriott International

Marriott International, Inc. (NASDAQ: MAR) is the world’s largest hotel company based in Bethesda,
Maryland, USA, with more than 6,000 properties in over 122 countries. Marriott operates and
franchises hotels and licenses vacation ownership resorts. The company’s 30 leading brands include:
Bulgari Hotels and Resorts®, The Ritz-Carlton® and The Ritz-Carlton Reserve®, St. Regis® W®,
EDITION®, JW Marriott®, The Luxury Collection®, Marriott Hotels®, Westin®, Le Méridien®,
Renaissance® Hotels, Sheraton® Delta Hotels by MarriottSM, Marriott Executive Apartments®,
Marriott Vacation Club®, Autograph Collection® Hotels, Tribute Portfolio™, Design Hotels™, Gaylord
Hotels®, Courtyard®, Four Points® by Sheraton, SpringHill Suites®, Fairfield Inn & Suites®, Residence
Inn®, TownePlace Suites®, AC Hotels by Marriott®, Aloft®, Element®, MoxyHotels®, and Protea Hotels
by Marriott®. The company also operates award-winning loyalty programs: Marriott Rewards®, which
includes The Ritz-Carlton Rewards®, and Starwood Preferred Guest®. For more information, please
visit our website at www.marriott.com, and for the Ilatest company news, Vvisit
www.marriottnewscenter.com and @Marriottintl.
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